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SEATBELT-ADJUSTER IMPRINTED LOGO

ADJUSTS SHOULDER BELT OFF NECK AND CHEST

A .,
Comfort at last One year guarantee 8

Clips on, Easy to use Say farewell to neck rash EMBOSSED LOGO

Great on long distance travel Works great with children

«1.625"~>

SEATBELT ADJUSTER..

To download single adjuster images

.-‘. pr 4 . 4 A
g0 to PROMOTIONAL PAGE

US and Foreign Pats. Pend.

4.75”

NOTE: The yellow imprinted adjusters are for illustration purposes only.
The embossed logo adjusters come in the retail package.

Yellow imprinted adjusters are available by special order request.

Scroll down to see the retail package.

© 2012 Masterlink Marketing Inc.
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fo be Safe every trip!

SEATBELT-ADJUSTER - Cips on permanently - ezs ,”,,"Zﬁe ks IMPRINTED LOGO

e Provides personalized driving comfort , S3senment Reg.

ADJUSTS SHOULDER BELT OFF NECK AND CHEST

The National Highway Transportation &
SAFETY & COMFORT Safety Administration Says:
FOR THE FAMILY * Over 56% of teenage fatalities were UNBUCKLED.
 There are 45%-60% FEWER FATALITIES when
passengers wear both lap and shoulder belts.

9 for more info visit: www.nhtsa.gov/Safety/CPS
HELP SAVE LIVES
+ The Buckle Up brand of products are designed for
3 parents to use and to give to their teenage drivers to
REMIND them to BUCKLE UP every trip, every time.

INSTALLATION INSTRUCTIONS:

Main Buckle your seat belt and make sure the seat belt is not twisted.

’ Frame Step 1 Slip the Seatbelt Adjuster over the top side of the lap belt
portion of seat belt (see figure 1) and then snap the locking tab
into the bottom of the main frame of the Adjuster by firmly
squeezing with both hands until you hear a loud click sound.

Step 2 Slip the shoulder strap under the front tongue of the EM BOSS ED LOGO

<4
00“’“0“ at last One year guarantee Locking Tab Seatbelt Adjuster (see figure 2).
Clips on, Easy to use Say farewell to neck rash i Step 3 Then slide the Adjuster away from the seat belt buckle to
Great on Iung distance travel Works great with children Figure 2 a comfortable position until the shoulder strap is away from

Figure 1

your neck and/or breast area (see figure 3). The Adjuster

remains fastened to the lap belt permanently and should not
be adjusted more than 3” to 5” away from the seat belt buckle

O when in use. The proper use of the Seatbelt Adjuster will add

- comfort while driving.
m FOR PROPER USE OF BOOSTER SEATS AND PLASTIC CLIPS
u_l X visit: www.iihs.org/research/topics/boosters/default.ntml. The
- Figure 3 Seatbelt Adjuster has been tested for adults and children over 50
m Ibs and/or 6 years plus in a three-point restraint system. On
b O impact of 30 m/h tests show the adjuster broke away from the

belt as designed allowing the seat belt to go back to its rightful

> e — position thus not interfering with standard seat belt restraint
Q Slide to Adjust | systems. We do not recommend children use the adjuster if not in
qt a booster seat. This item is to provide driving comfort and is not a

safety device. There is no guarantee that the adjuster will eliminate

l"— \\m/// the possibility of injury in serious car crashes. Do not compromise "w

1 Buckle-<Up s \\B”",S,"f:’,,"@// the effectiveness of your seat belt; check your vehicle manual for .= 1 -625 e
I.I.l are trademarks of Masterlink Marketing Inc. length allowance on shoulder restraints and the importance of
q ot n Ganad properly fitting the lap belt snugly across the hip and pelvic area.

lade in Canada " - H -
= Wodel ¢ DP-00203 usA. Ofce: To download single adjuster images
q Copyright 2011 will Drive,
LL. To learn more about booster seats, ~ Cheektowaga, New York 14225 go to PROMOTIONAL PAGE
crash test data and fundraising
D opportunities visit: Canada Office:
| e www. buckleupangel.com 26 Robertson Davies Drive, Recyc\ah\e

www.seatbeltadjuster.com Brampton, Ontario L7A 1J9 0""56263"00203
2-PACK see instructions on back... g k

US and Foreign Pats. Pend.

NOTE: The seatbelt adjusters come with the Buckle Up logo embossed
on the tongue of the adjuster. For an extra cost we can imprint the Buckle Up
logo in yellow. See lllustration on the right hand side.
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Air Freshener

Désodorisant / Aromatizante

New Car ?lnge[ Scents

\ GUARDIAN -
Angel ™

New Car

With You Every Trip?
Every Time...

Industrial Design Patent Pending
© Copyright 2011 - Property of Masterlink Marketing Inc.
www.masterlink.ca

Avec vous chaque voyage, chaque fois ...
Con ustedes a cada viaje, cada tiempo...

TM ﬁﬂﬂe

With a message

...REMINDING YOU
TO BE Sqﬁa EVERY TRIP

LONG
LASTING
3 SCENT!
AN
( ) Weekly Directions
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Angel ¥ )
Air Freshener i ! B lm

Désodorisant / Aromatizante - ) ) )
This air freshener is extremely long lasting Pleasingly unique, natural

\/a11{ [[(l ﬂ]lge [ SC€11 tS fragrance. Removes unpleasant odors from automobiles, boats, homes

offices and more.

USE: For reduced aroma open bag but leave in place. For maximum
effect, discard bag and hang air freshener freely by string.

CAUTION: Keep away from children, pets and eyes. To prevent staining
avoid contact with all surfaces.

® UTILISATION: Pour avoir un arome réduit, ouvrir le sac mais le laisser
en place. Pour obtenir un effet maximal, jeter le sac et suspendre le
désodorisant librement par la chaine.
ATTENTION: Garder hors de la portée des enfants et des animaux de
compagnie et viter tout contact avec les yeux. Pour éviter les taches,
éuiter le contact avec toutes les surfaces

® USO: Para tener menos aroma, abra la bolsa pero o la quite. Para

\\ /// 7.5" maximo efecto, deshégase de la bolsa y cuelgue slo el aromatizante de
\Buckle~<y

/ AADVERTENCIA: Mantenga fuera del alcance de los nifios, mascotas y
ﬂ 71, g[ evite el contacto con los ojos. Para evitar manchas, cuide que no haga
) .

contacto con ninguna superficie.

PARENTS: Over 56% of teenage fatalities are unbuckled.
Give an Angel to your teenager as well, as It has been
designed to carry a message REMINDING all drivers
and passangers to Buckle Up and be SAFE every trip.

Vanilla

PARENTS: Plus de 56% des déces chez les adolescents
sont attribuables & des ceintures de sécurité

débouclées. Donnez donc un Ange a votre adolescent,
car il a été congu pour véhiculer un message visant a

..REMINDING YOU gncofra‘ger tous les conducteurs et les passagers a
oucler leur ceinture et a étre EN SECURITE a
TO BE Sqfe EVERY TRIP® chaque déplacement.

PADRES: Més del 56% de las fatalidades entre los
adolescentes son el resultado de no usar el cinturén
de seguridad. Dele un Angel a su adolescente ya que
ha sido disefiado para llevar un mensaje alentando a
todos los conductores y pasajeros a abrocharse el
cinturén para que todo viaje sea SEGURO.

00000”00001 0

© Copyright 2011 - Masterlink Marketing Inc.
www.masterlink.ca
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Model Number: 00001 "‘ vl ‘ be
Made in USA Copyright © 2011
ww.masterlink.ca

...vous rappelle d’étre EN SECURITE a chaque déplacement.
.. recordandole que tenga un viaje SEGURO.
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Air Freshener
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Désodorisant / Aromatizante
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Lemon ﬂnge( Scents

TRIP®
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\BUCI;I@;C@/J i 2 shaque déplacement.
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liaje SEGURO.

ou
TRIP®
Lemon
larketing Inc. shaque déplacement.
B iaje SEGURD.
...REMINDING YOU
TO BE Safe EVERY TRIP©

© Copyright 2011 - Masterlink Marketing Inc.

shaque déplacement.
www.masterlink.ca

iaje SEGURO.

...vous rappelle d’étre EN SECURITE a chaque déplacement.
.. recordandole que tenga un viaje SEGURO.

© Copyright 2011 - Masterlink Marketing Inc.
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Fsterlink Marketing Inc.
Désodorisant / Aromatizante

URITE  chaque déplacement.
lenga un viaje SEGURO.

\ GUARDIAN 7

Ange. of m

URITE a chaque déplacement.
enga un viaje SEGURO.

asterlink Marketing Inc.

7.5" sterlink.ca

HELP FIGHT BRI
Laide lutte contre
jCancer del seno d

With You Every Trip® ...REMINDING YOU
Every Time... TO BE Safe EVERY TRIP®

URITE 2 chaque déplacement.

stration and Patents Pending : v ) ) enga un viaje SEGURO.
perty of Masterlink Marketing Inc. © Copyright 2011 - Masterlink Marketing Inc.

p
www.masterlink.ca www.masterlink.ca

HELP FIGHT BR
Laide lutte contre
jCancer del seno «

HELP FIGHT BREAST CANCER!
Laide lutte contre le cancer du sein!
jCancer del seno de lucha de ayuda!

...vous rappelle d’tre EN SECURITE 2 chaque déplacement. ...vous rappelle d’tre EN SECURITE 2 chaque déplacement.
... recordandole que tenga un viaje SEGURO. ... recordandole que tenga un viaje SEGURD.

© Copyright 2011 Masterlink Marketing Inc.



Buckle~<Uj9 petachable Keychains

DETACHABLE KEYCHAIN

*
Buckle~<p

..reminding you to be Safe every trip!

to separate car
and home keys!

!
-
AN

ONUS

CLIP KEY CHAIN

6.5"

4 ~ )

Buckle-<Uy

...be SAFE every trip!
- DETAGHABLE KEYCHAIN

The National Highway Traffic & Safety
Administration Says:
e Over 56% of teenage fatalities were UNBUCKLED.

e There are 45%-60% FEWER FATALITIES when
passengers wear both lap and shoulder belts.

HELP SAVE LIVES
The Buckle Up brand of products are designed for
parents to use and to give to their teenage drivers to
REMIND them to BUCKLE UP every trip, every time.

LOOK FOR MORE PRACTICAL SOLUTIONS FROM Buckle~<Up

e Are you tired of your Sunglasses,
Pens etc falling off your aashboard? Try the
Buckle~<Ulp Sunglass and Pen Organizer.

e Does your seat belt rub against your neck?
Ask the store clerk for the Buckle~<Up
Seat Belt Adjuster for instant comfort.

T N Model # 00997
CANADA: PO Box 502, Br:
Buckle-<Up g \Buckl&’%, Ontario L6V 2L4
) USA: 85 River Rock Drive #202
is a trademark of Masterlink Marketing Inc. Buffalo NY 14207
Copyright © 2011 Sy Printed in USA, Made in Chine
' L) For more info visit:
aw www. masterlink.ca

K Recyclable 0 olili56263 00997 y

© Copyright 2011 Masterlink Marketing Inc.



Retail Products
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Buckle-<Uy & m/e:q_zq@/j Peel Off Decals & Window Clings

\~ A nﬂe[ m

o« LA -
PEEL OFF DECALS Winpow CLINGS
" >—— M Buckle- “— >—~ W Buckle-
&\BUCkIGFC_{_ZZDj .HREMINDING% \B”Ckle”?@@j A,Amsmmnme:%ZZ’Z
Ar {tZE/ W TOBE Safe EVERY TRIP Zt IQ]t'/ W TO BE Safe EVERY TRIP
Nuckieap) | Buckie-<p Npuckieay) | PUEde <P
g’l[ﬁ[ ™ 7o 8E Safe EVERY TRIP Q”ﬂﬁ'/ ™ To8E Safe EVERY TRIP

Buckle~<U» Buckle-<U»

...REMINDING YOU ...REMINDING YOU
TO BE Safe EVERY TRIP TO BE Safe EVERY TRIP

Buckle-<Uy \:1Ta =) {TaRUD  Buckle-<Up

Place on your...
v Seatbelt Buckle WINDOW CLINGS

v Bicycle Helmet
Can be placed at the top right

v Back of DVD Player and left of corner of windshield
v, Windows for front seat passangers as well 5
. as above the rear door handle to
v Corporate Vehicles remind tweens to buckle up
& Fork Lifts

A reminder to
Buckle Up and be Safe.
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& \\B”dde‘”%@/} © Copyright 2011 - Masterlink Marketing Inc.
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Retail Products
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..REMINDING YOU TO BE Safe EVERY TRIP
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...REMINDING YOU TO BE Sqfe EVERY TRIP
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”
-7 Note Pads & Sticky Notes

(@)
Wm?@? .REMINDING YOU TO BE Safé EVERY TRIP
e

0
NBuckle-<jp ..REMINDING YOU TO BE Safé EVERY TRIP
NS M?/’%D/ Safe

—2—
\\BuckI&/scﬂQD/“J ..REMINDING YOU TO BE Safe EVERY TRIP
g

Buckle-<Up*
EMINDING YOU TO BE #EVERY TRIP

Buckle-<Up*

-REMINDING YOU TO BE Safe EVERY TRIP

Buckle~
IINDING YOU TO EES* EVERY TRIP

\
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© Copyright 2011 - Masterlink Marketing Inc.
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BUCkI&ﬁC{M@ & \Buclgejc@@/ ...reminding you to be SAFE every trip!

Our Vision and reason why we created the new “Buckle up” and “Buckle Up Angel Logo” of
Auto Accessory Products is that in manufacturing and marketing the Seatbelt Adjuster over many
years, | have had a chance to research a assortment of material published through the National
Highway Traffic and Safety Association (NHTSA). Through my research | have discovered the
shocking statistics that over 56% of Teenage Fatalities are found “unbuckled”. Through the
Teen Driver Source they state that 66% of Teens killed in crashes were not wearing seatbelts.

Our Automotive Accessory Products will carry the “Buckle Up” Message and the “Buckle Up
Angel” Logo to remind the Driver and Passengers to Buckle Up Every Trip, Every Time. |
believe our products will be excellent tools for parents to purchase to remind their Teenagers
and Passengers to “Buckle Up” as well Teenagers may also purchase these products to remind
their Parents who have not made it a habit to “Buckle Up”.

We also believe that Children in the rear seats, after seeing the message enough times, will have
engrained in their minds the importance of Buckling Up every Trip Every Time, thus reducing
the statistics of Teenage Fatalities when they become of driving age.

Some of The Auto Accessory Products that would carry the New Brand and message
would be as follows:

Our Seatbelt Adjuster and Shoulder Strap Sleeves Floor Mats, (especially in the back
Sunglass and Pen Holder Seat Covers for Tweens)

Key chains (plastic, rubber, metal) Coffee Mugs, Water Bottles and Holders
Air Fresheners and Notepads Waste Bags and Containers

Decals for the DVD Players and Children’s Helmets as well as Corporate Forklifts and Vehicles

Window Clings (on front windshield where the Oil Change Reminders are located as well as on
the passenger side and/or on the inside front and rear windows above the door
handles. It can also be used with corporate vehicles)

There will be more products that can be included in the line as the brand is further developed.
We are open to product ideas. Some of our Social Media Plans are to target Teenage Driver
Education Classes, Safety Programs Nationwide and Networking with the NHTSA Network Base
i.e. Lifesavers Conference, Governors Highway Safety Association etc. We would like to
capitalize on all the media that is created with NHTSA’s America “Buckle Up” and “Click it or
Ticket” Campaigns that run annually in the spring as well as and National Child Safety Week.

We are very excited to have a Brand that goes hand and Glove with NHTSA’s initiative to
“Buckle Up Every Trip Every Time”, as well as being able to offer the Media Human Interest
Stories that they can relate to their Audience.

| have included links to review the Teenage Fatality statistics as well as other Driver Safety and
Booster Seat Information for your perusal:

National Highway Traffic Safety Association:
http://www.nhtsa.gov/Driving+Safety/Driver+Education/Teen+Drivers/Teen+Drivers+-
+Seat+Belt+Use

Teen Driver Source:

http://www.teendriversource.org/stats/teen/detail/59

Consumer Reports:
http://www.consumerreports.org/cro/cars/car-safety/resource-centers/distracted-driving/index.htm
Booster Seat Information on Age, Height and State Laws:
http://www.iihs.org/externaldata/srdata/docs/sr4509.pdf

For enquiries please e-mail: masterlink@bellnet.ca
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